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(Department of Distance Education)

S.Y. B.Com Home Assignment - May 2011-12

Subject: Marketing Management - Subject Code: - C-219

Instructions:
1) All questions carry equal marks (16 marks each)
2) All questions are compulsory

1.
2.
3.
4.
5.

6.

Define Marketing. What are the different approaches of marketing towards business?

What do you mean by marketing mix? “Product is the core element of marketing mix” explain.
Discuss the difficulties encountered in establishing a successful CRM programme.

State the importance of market research.

Distinguish between Agri Product Marketing and manufactured Product Marketing. What are
the factors affects demand for agriculture product ?

Explain in detail the different sales promotional techniques.
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